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What Sticks is the one book that explains exactly how marketing and advertising works today!  Based
on new insights from analysis of over $1 billion worth of advertising.
 
 
Decades ago it was okay to believe, as retail magnate John Wanamaker did, that “Half the money I spend on
advertising is wasted; the trouble is, I don’t know which half.” However, today the stakes are much higher.
Marketing thought leaders Rex Briggs and Greg Stuart estimate that $112 billion in advertising spending in
the U.S. alone is wasted, cutting deeply into company profits.
 
What Sticks uncovers bold new insights from the largest-ever global marketing research project among 30
Fortune 200 companies, including: Procter & Gamble, Johnson & Johnson, Kraft, McDonalds, Unilever,
Ford and others. This is a comprehensive and solutions-oriented book that outlines how any marketer, at any
level, can guarantee their advertising succeeds.
 
Marketers cannot ignore the findings or the solutions revealed in What Sticks, such as:
* Why 47% of the advertising campaigns studied didn’t work and what you can do to guarantee yours does
* How to spend the same advertising budget, but get better results
* How to get your CFO and CEO to eagerly increase your marketing & advertising budget
* How to forecast next year’s advertising budget (Hint: It’s not by using last year’s spending!)
* How to immediately fix your advertising by applying these principles and real nuggets of wisdom  

 
Revitalize your advertising and join the new marketing revolution at www.whatsticks.NET
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From reader reviews:

Anna Lewis:

The book What Sticks: Why Most Advertising Fails and How to Guarantee Yours Succeeds make you feel
enjoy for your spare time. You can use to make your capable far more increase. Book can being your best
friend when you getting tension or having big problem together with your subject. If you can make reading a
book What Sticks: Why Most Advertising Fails and How to Guarantee Yours Succeeds to become your
habit, you can get far more advantages, like add your personal capable, increase your knowledge about some
or all subjects. It is possible to know everything if you like start and read a e-book What Sticks: Why Most
Advertising Fails and How to Guarantee Yours Succeeds. Kinds of book are a lot of. It means that, science
book or encyclopedia or other individuals. So , how do you think about this e-book?

Holly Murphy:

Now a day people who Living in the era wherever everything reachable by match the internet and the
resources inside can be true or not involve people to be aware of each facts they get. How individuals to be
smart in receiving any information nowadays? Of course the solution is reading a book. Looking at a book
can help men and women out of this uncertainty Information specifically this What Sticks: Why Most
Advertising Fails and How to Guarantee Yours Succeeds book because book offers you rich information and
knowledge. Of course the knowledge in this book hundred percent guarantees there is no doubt in it you
probably know this.

Barbara Duty:

This book untitled What Sticks: Why Most Advertising Fails and How to Guarantee Yours Succeeds to be
one of several books that best seller in this year, that's because when you read this reserve you can get a lot
of benefit in it. You will easily to buy this particular book in the book store or you can order it by using
online. The publisher of this book sells the e-book too. It makes you easier to read this book, since you can
read this book in your Cell phone. So there is no reason for you to past this publication from your list.

Beth Call:

Is it a person who having spare time subsequently spend it whole day simply by watching television
programs or just lying on the bed? Do you need something new? This What Sticks: Why Most Advertising
Fails and How to Guarantee Yours Succeeds can be the answer, oh how comes? The new book you know.
You are and so out of date, spending your extra time by reading in this fresh era is common not a geek
activity. So what these publications have than the others?
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